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LESSON 1 N (1]

Luxury Fashion vs. Fast Fashion

EfGREZERVICEZNETL
£ODN ENEORMBREEEF
BUOWEZZRETLELSD,

FRRUCLDHEBEDETHIED
. AZJORMREESICEREE
BmIFTWES, 7RIy Iy
DARDUWEZEEZTHFELELD,

1. LISTENING

™ 1. Key Word Study - Before Watching the Video
Match each word with its definition.

1. institution () 2. youth ( ) 3. investment ( )
4. wealthy ( ) 5. plentyof () 6. dominate ( )
7. claim ( ) 8. quality ( ) 9. affordable ( )
10. capital ( )

a. FKID b. BALYPITW c. ~ZEXPCTD d. B

e. mHE f. ®E g. =ft h. 975~

1L HH j. B

IE’ 2. Listening Practice - First Viewing (DVD 01:48) p
Watch the news clip and write T if the statement is true or F if it is false. e DV

y

S
=

The news is about fast fashion.

UNIQLO sells expensive clothes.

UNIQLO’s only rivals worldwide are H&M and Zara.
UNIQLO has flagship stores in New York and London.
Tadashi Yanai is president of Fast Retailing.

SN N
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M 3. Listening Practice 2

=) 4 4
Listening to the recording and fill in the missing words. o g}"?) (‘; 1-03
Narrator: UNIQLO — as in “Unique
Clothes.” A strange name for
a brand that sells hundreds of
millions of models. It is a veritable veritable #6740\

institution in Japan, where it has

developed a following among design-conscious | following Ef7#&, 77>
design-conscious 7H-1>
it

whopping #15D

youth. There are a whopping 761 stores nationwide.

Man :It's cheap, and the clothes are ( )
( ). I've been buying clothes here at
UNIQLO since I was in elementary school.

Woman : It's a good deal. It's like an investment, while

H&M is more like ( ) ( )
( ) and you buy without thinking too
much.

Narrator: Tadashi Yanai is the boss behind UNIQLO — and
Japan’s wealthiest man. He says there is plenty of

room for his stores to 3( ) ( )

( ) ) ( )
dominated by Sweden’s H&M, Zara from Spain, and

Gap from the US. UNIQLO claims its success is that
it sells quality, while others sell fashion. Affordable

cashmeres, well-built basics, and quintessentially | cashmere h><7%
well-built LoD UfEDD
quintessentially B28I{(C
York and London, it is now taking on the world’s | craftsmanship BA®#EE.
E53%]

flagship store IEHEE

Japanese craftsmanship. With flagship stores in New

4 ) ( ), setting up shop in
Paris .

Tadashi Yanai: What we want s to open stores
in the main European capitals.
That’s why it’s very important for =

us to succeed in Paris.

Narrator : Next step? Russia. So far this year, the cheap and hip | hip #f7ics=s
brand has had eight billion dollars in sales. If this
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*( ) ( ) ( ) eye | eye candy RN

. . X . M. BAREICZLLWEHD
candy works in Paris, five to ten more stores will be

opening soon.

IE’ 4. Comprehension Check - Second Viewing —
Watch the news clip again and answer the following questions in English. @@?

4
1. How many stores does UNIQLO have nationwide in Japan?

™ 5. Summary

- - 2810
Listen to the recording and complete the summary. GD
UNIQLO is a ( ) ( ) in Japan, where it has developed a
following among design-conscious youth. There are a whopping 761 *( )
( ). So far this year, the cheap, 3( ) ( ) has had

eight billion dollars in sales.

2. READING 105

As the early Greek philosopher Heraclitus wrote, “nothing is constant but change.”

This saying is true not only in the world of philosophy but also in that of fashion.
Fashions change quickly in response to the times. Fashion designers and sellers know
that their work is in part a game and a gamble. The successful “players” know how to
predict and shape trends. In part, this requires a knowledge of the history of fashion.

But perhaps more importantly, it requires a clear understanding of the interrelated
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forces of buyers’ psychology and economics.

Broadly speaking, the fashion market ranges between two economic poles. One
pole is the luxury world of expensive brand name goods. This includes famous names
like Louis Vuitton, Hermes, Chanel, and Rolex. These companies offer designer
products, in glamorous stores that provide lots of service, but charge high prices.
The other pole is that of inexpensive, popular fashion. This is the world of UNIQLO
and other such companies that offer practical goods, more casual in style, and lower
in price. Despite the lower prices of their goods, the companies still try to create
distinctive styles so that their fashions stand out favorably in comparison to those of
competitors.

Japanese have long been among the world’s most avid buyers of brand name
goods. And, compared with people in many other countries, they have been known
for liking to “dress up.” But these days there is an increasing tendency to “dress
down” — to wear more casual, cheaper, yet stylish ;
clothing. With the recent economic downturn,
many people have become more price-conscious
and frugal. Of course many still yearn to buy a
brand name watch, scarf, bag, or such, but the
trend increasingly favors the lower priced stores
and their fashions.

Heraclitus "7 L+ hR(BRFVITOEZEE, "AYIFRET 21 £50 /) interrelated HHEICFAFRDSH
% Louis Vuitton /L7 - Jrk> Hermes T/LXX Chanel ¥+%Jl Rolex OLv%ZX stand out B
3D favorably Bfilc downturn T3%. %

™M 1. Vocabulary Check

Fill in the blanks with the most appropriate word in the list below.

1. Vogue is one of the world’s most influential and ( ) fashion
magazines.

This camera is too complicated to be of ( ) use.

Japanese sake has very ( ) flavors.

Michael is an ( ) basketball fan.

Sherry lives a modest and ( ) lifestyle.

Ok @ N

practical frugal glamorous avid distinctive
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M 2. Comprehension Questions
Answer the following questions in English.

1. How does fashion change?

M 3. Grammar Check

Put the following sentences into Japanese.
1. This ink changes its color in response to temperature changes.

in response to [~(JHUT]

2. Japan has a high literacy rate in comparison to other developed countries.

in comparison to [~&HELT]

3. Compared with Japan, there are more work opportunities for women in New
Zealand.

compared with [~&HANT, &L T]




3. DISCUSSION

N Critical Thinking

Discuss the following question with your partner or group.

Which do you prefer: buying a few expensive luxury clothing items and

wearing them for many years, or buying lots of cheaper, fast fashion items

and wearing them for a few years?

— ZflilFI%E (fast fashion) Z3EE(CEL). BOLVBEEITANEZ D&, SifiiFaEa (luxury
fashion) ZfzRICEWL. EVWEATHE T ADE., HHCFEBSEIFHEITN. /.
ZDEHZEHRALELLD.

1
column
Discussion &1X
Discussion iZFE BRI, /7 RL2ARELTASHDEREBLSETFLEDSITETT,
Debate DLSICTEERL EEALICOMNTRENICERZBOEZLELIHNEFFA, B
S5OEZPERZMDOADEITHRERL., MOADERICEBRLED., RELED, BRIFER
BAZHE/LIED, BSOERZIMATZIEZOMNITELLDS, £z, DiscussionzBEU TR
DESBEENEBSEEBELFELLS,

FRIZRYIC. HHCHEEZEZ. FFTEH
#HoBEEICRETRVCAEAERERN
BoNBREMREMICMHAIARZASEEN
BOADEREZHE, BHEIIIR=TH
MG BIIGFICIL>THEERADTD

ok~






